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Introduction

People execute over 300,000,000 search engine queries each day across the top 
five search engines.  Each search represents an opportunity for the searcher to 
ƭŜŀǊƴ ƳƻǊŜ ŀōƻǳǘ ȅƻǳǊ ƻǊ ȅƻǳǊ ŎƭƛŜƴǘΩǎ ōǊŀƴŘΦ  CǊƻƳ ŎǳǎǘƻƳŜǊ ŀŎǉǳƛǎƛǘƛƻƴΣ ǿƘŜǊŜ 
most marketers apply their search dollars, to branding, search engines present 
unparalleled opportunities for engaging prospects at the very moment at which 
they are interested in your product / service.
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Why People Search

Lots of information out there, but with over 100,000,000 web sites on the Internet 
finding what one needs could be like finding a needle in a haystack.  Search 
engines makes that easier.

ωSeeking information on everything from celebrities and medical 
advice to travel reviews and product details

ωMore than 200,000,000 searches performed each day

Why People Search: #1 ςGeneral Search

ωLooking for more info on local merchants ranging from telephone 
number and address to products and brands sold

ωOver 100,000,000 searches performed each day

ω70% of Internet users reported using the web to find a local 
service*

Why People Search:  #2 ςLocal Search

* Nielsen/NetRatingsand WebVisible, December, 2006
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Where they search

5 search sites are responsible for the bulk of search queries

Rank Site Share of Searches (%)* Search Queries (MM)*

1 Google (www.google.com) 56.5 5,545

2 Yahoo (www.yahoo.com) 23.3 2,290

3 MSN (www.msn.com) 11.3 1,106

4 Time Warner Network (AOL) 4.5 441

5 Ask Network (www.ask.com) 4.5 438

* Comscore, comScoreReleases August U.S. Search Engine Rankings, September, 2007

Across top search engines, there are more than 
9 billion searches performed each month!
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Why marketers need search

Awareness           Consideration           Preference               Purchase                 Loyalty
Prospects Customers

Search engines provide marketers with a unique opportunity to engage customers 
during every phase of the purchase process, as represented by the marketing funnel 
below.  Prospects read product reviews on web sites, but they find those review sites 
ǿƛǘƘ ǎŜŀǊŎƘ ŜƴƎƛƴŜǎΦ  {ŜŀǊŎƘ ŜƴƎƛƴŜǎ ŀǊŜ ȅƻǳǊ ǇǊƻǎǇŜŎǘǎΩ ǎǘŀǊǘƛƴƎ ƭƛƴŜΦ  ¢ƻ ōŜƎƛƴ ǘǳǊƴƛƴƎ 
prospects into your customers, you have to meet them there.

Marketing Funnel �t Figure 1

Example:Potential searches from prospect in Atlanta, GA looking for a new HDTV.

Phaseof Funnel Example Search Queries

Awareness Typesof HDTVs; what is HDTV

Consideration What are the best HDTVbrands; HDTV Reviews; HDTV Ratings

Preference Samsung vsVizioHDTV; Samsung HDTV reviews

Purchase Samsung HL-S4266W prices; Atlanta TV stores; Atlanta electronic stories

Retention / Loyalty ConnectingSamsung 42-inch HDTV to cable and Tivo; Best cables for HDTV
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